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Special thanks to our generous sponsors:




Downtown Alliance presents the
12th Annual Downtown’s BEST Awards

March 30, 2012 Grand Hyatt

Presented by

Nominations are now being
accepted in the following categories:

Adaptive Use
Arts & Culture
Development/Construction
Event Marketing/Promotional
New Business/Office
Public/Private Partnership -~
Residential
Retail/Restaurant
Works in Progress
Wild Card
Best Urban Storefront
Downtowner of the year

Nominations due February.24
Enter at:

downtownsa.org/best

2012 DOWNTOWN’S BEST AWARDS
March 30, 2012 :: Grand Hyatt

Nominations due on February 24
The Nomination Form is now available online
at downtownsa.org/best

Categories include:

Adaptive Use Residential

Arts & Culture Retail/Restaurant
Development/Construction Works in Progress

Event Marketing/Promotional ~ Wild Card

New Business/Office Best Urban Front Door
Public/Private Partnership Downtowner of the Year

Interested in sponsorship? Call 225.3862
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Featured Speaker

BRAD SEGAL

Progressive Urban Management Associates
pumaworldhg.com
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AND HOW TO
RESPOND
[REVISITED]

Brad SegalProgressive Urban Management Associates
Downtown Alliance San Aritdfebruary 13, 2012
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Instead of isolation, we are faced with the pressing reality of a single,
evolving, global and multiethnic culture. Connections and relationshi
cannot be ignored, because what happens in one part of the world,
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Global Trends REVISITED
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Demographics

ﬁi Changing American Demographics

Education, Talent & Job

The Emergence of Young Professional Wor
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Lifestyles
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Changing Consumer Behavio"" ’
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Shifts in Transportation & Mobillity

Health & Wellnhes: 0

The Age of Austerity

Global Trends REVISITED




Global Competition

The Emergence of a Planetary Middle Clags

Continued Advances in Technolo

0 Sustainability Mainstreamed

Global Trends REVISITED
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Changing American Demographics Changing American Demographics

Immigration Trends Education, Talent & Jobs

Changes with the “Creative Class” Emergence of Young Professional Women
. LIFESTYLES

Traffic Congestion & Value of Time Changing Consumer Behaviors

Trends in Health Care/Wellness/Recreation Shifts in Transportation & Mobility

Growth of Tourism Health & Wellness

America’s Growing Debt Burden The Age of Austerity

The Emergence of China, India, Etc. The Emergence of a Planetary Middle Class

Continued Advances in Technology Continued Advances in Technology

Environmentalism, Sustainability, Climate Change Sustainability Mainstreamed



ﬁ i Changing American Demographics
'

nBaby Boomo 76 mil |

A Sheer numbers supported labor markets
entitlements and consumption

A College education rates increase 5x

A Living longer, healthier, but will create
demand on health care system

A Recession causing

A Empty nest market looking to downsize, 3

urbanize
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Changing American Demographics
i nGeneration Xo 53 mil

A Cynical, bitter toward baby boomers
A Ability to multisk & transfer skills

enhances marketabllity in job market
A Value lifestyle over company loyalty
A Discretionary spenders, homebuyers

at earlier age, majority have children
A Now moving into leadership positions
A Job prospects are good

Global Trends REVISITED




