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 ñAs we look deeper into the 21st century, the name of the game has changed.  

Instead of isolation, we are faced with the pressing reality of a single, rapidly 

evolving, global and multiethnic culture.  Connections and relationships 

cannot be ignored, because what happens in one part of the world, whether 

economic, political, cultural or environmental, affects all other parts.ò 

Loheed & Brooks 

 ñNew Places for a New Ageò 

 Urban Land 

 

 

  Global Trends REVISITED                                                       



Demographics 

 

   Changing American Demographics 

 

    

         Education, Talent & Jobs 

    

    

   The Emergence of Young Professional Women 
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Lifestyles 

 

   Changing Consumer Behaviors 

 

    Shifts in Transportation & Mobility 

    

        Health & Wellness 

 

       The Age of Austerity 
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Global Competition 

 

     The Emergence of a Planetary Middle Class 

 

    

 Continued Advances in Technology 

    

    

            Sustainability Mainstreamed 
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         Changing American Demographics 
 

            ñBaby Boomò 76 million born 1946 to 1964 
 

 

 

Á Sheer numbers supported labor markets,  

entitlements and consumption 

Á College education rates increase 5x 

Á Living longer, healthier, but will create 

  demand on health care system 

Á    Recession causing more to ñage in placeò 

Á Empty nest market looking to downsize,  

urbanize 
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            Changing American Demographics 
 

        ñ   ñGeneration Xò 53 million born 1961 to 1984 

 

Á Cynical, bitter toward baby boomers 

Á Ability to multi-task & transfer skills  

enhances marketability in job market 

Á Value lifestyle over company loyalty 

Á Discretionary spenders, homebuyers  

at earlier age, majority have children 

Á Now moving into leadership positions 

Á Job prospects are good 
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